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FOR IMMEDIATE RELEASE
GRUPO TELEVISA REPORTS SECOND QUARTER 2002 RESULTS

- Television Broadcasting Sales Increased 13.1% -
- Television Broadcasting EBITDA Margin Increased to 39.0% -
- Net Sales Increased 10.1% -
- Net Income Amounted to Over Ps.1 billion -
- Ratings and Audience Share Substantially Increased
to Even Stronger Levels -

» Net Sales increased 10.1% to Ps. 5,186,849 thousand in the second quarter of 2002 compared to
Ps. 4,709,660 thousand in the same period of last year. This increase reflects the higher revenuss
from advertising sales refated to the 2002 Korea-Japan World Cup representing Ps. 353,000
thousand, and a partial recovery in the advertising market. Television Broadcasting net sales
increased 13.1% to Ps. 3,302,768 thousand in the second quarter of 2002.

o EBITDA increased 11.8% to Ps. 1,428,494 thousand during the second quarter of 2002 as
compared with Ps. 1,277,727 thousand in the second quarter of 2001. The growth in EBITDA was
positively affected by additional advertising sales related to the 2002 Korea~Japan World Cup.
Moreover, EBITDA margin increased o 27.5% in the second quarter of 2002 fiom 27.1% in the
same period of last year.

¢ National urban ratings and audlence share reported by IBOPE confimn that in the second quarter
of 2002, ratings and audienca share showed a strong increase compared to the first quarter of 2002.
Prime-ime audience share grew from 69.8% to 76.1% and sign-on to sign-off audience share grew
from 74.1% to 76.9%, as a result of our better-tuned pogramming. During the 2002 Korea-Japan
World Cup, Televisa achieved a 70% audience share, reflecing our dominant position in
broadcasting major events.

| -‘ In the second quarter of 2002, net income increased to Ps. 1,186,321 thousand compared to a net
income of Ps. 248,412 thousand in 2001's comparable period. This increase reflects primarily the
net gain on disposition of the Music Recording business, which was substantially concluded in April
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SeconD QUARTER 2002

GRUPO TELEVISA S.A.

CONSOLIDATED RESULTS

Net sales

Cost of sales

MEXICO CITY, DF., July 24, 2002 ~ Grupo Televisa, SA (NYSETV) today
announced resulls for the second quarter ended Juns 30, 2002. Results, which are
attached, are in thousands of Mexican pesos and have been prepared in accordance
with Mexican GAAP, adjusted to pesos in purchasing power as of June 30, 2002, and
present the Company’s Music Recording results of operations and the net gain on
disposition of this business segment as discontinued operations (for additional
information see “Discontinued Operations”). Financial highlights are as follows:

Three Months Ended June 30,
2002 2001
Net Sales’ ‘ Ps. 5,186,840 Ps. 4,709,660
Cost of Sales 3,020,263 2,741,848
Gross Profit 2,166,586 1,967,712
Selling Expenses 403,209 354,754
Administrative Expenses 334,833 335,231
Operating Expenses 738,092 689,985
Operating Cash Flow? 1,428,494 1,277,727
QOperating Income 1,089,619 944.216|
Integral Cost of Financing 216,358 45,920
Income from Discontinued Operations 1,113,798 9,119

Net Income 1,186,321 248,412

" See “-Resuits by Business Segment’ for information regarding segment results.
“'Operaling Cash flow is defined as operating Income before depreciation and amortization.

Net sales increased 10.1% to Ps. 5,186,849 thousand in the second quarter of 2002
from Ps. 4,709,660 thousand in the second quarter of 2001. This increase is primarily
attributable to higher revenues in the Television Broadcasting division from advertising
time sold in connection with the World Cup in the amount of Ps. 353,000 thousand, as
well as higher sales in the Programming for Pay Telavision, Pregramming Licensing,
Publishing Distribution and Cable Television segments and the effect of 3 10.4%
depreciation of the Mexican peso compared to the U.S. dollar on foreign currency
denominated sales in the second quarter of 2002 as compared to tha effect of a 4.4%
appreciation of the Mexican peso in the second quarter of 2001. Without this special
event, revenues showed a 2.6% growth. These Increases were partially offset by
decreases in the Radio and Other Businesses segments.

Total cost of sales Iincreased 10.2% to Ps. 3,020,263 thousand In the second quarter
of 2002 from Ps. 2,741,948 thousand in the second quarter of 2001. The increase
reflects higher costs in the Television Broadcasting division associated with the
production and transmission of the World Cup in the amount of Ps. 170,000 thousand
as well as higher cost of sales in the Programming for Pay Television, Publishing,
Pubtishing Distribution and Cable Talevision segments. Without the World Cup cost of
sales woukd have increased by 3.3%. These increases were partially offset by
decreases in the Programming Licensing, Radio and Other Businesses segments.
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SECOND QUARTER 2002

GRUPO TELEVISA S.A.

Operating Eipenses

Operating Cash Flow

Operating Income

_ Intagral Cost

of Financing

Operating expenses, including corporate expenses, increased 7.0% in the second
quarter of 2002 to Ps. 738,002 thousand from Ps. 689,985 thousand reported in the
same period of 2001. The increase is primarily due to an increase of 13.7% in sefling
aexpanses dua to higher sales and a higher provision for doubtful trade accounts In the
Television Broadcasting, Programming Uicensing and Programming for Pay Television
segments, resulting primarily from the economic contraction in Latin America.

Operating cash fiow Increased 11.8% to Ps. 1,428,494 thousand in the second quarter
of 2002 from Ps. 1,277,727 thousand reported in the same period of 2001. Operating
cash flow margin for the second quarter of 2002 Increased to 27.5% from 27.1% in the
same period of last year. These increases are primarily refated to higher sales derived
from the Television Broadcasting segment duse to the transmission of the Wosld Cup.

Operating Incoms increased 15.4% to Ps. 1,089,619 thousand in the second quarter of
2002 from Ps.944,216 thousand reported In the same perlod of 2001. Cperating margin
Increased to 21.0% in the second quarter of 2002 from 20, 0% in the same period of
2001. These increases are primarily due to higher sales derived from the Television
Broadcasting division due to the transmission of the 2002 World Cup, as well as higher
sales In the Programming for Pay Television, Programming Licensing, Cable Television
and Publishing Distribution segments.

Integral cost of financing for the three months ended June 30, 2002 and 2001,
consisted of {in thousands of Mexican pesos):

Inaeese
2002 2 {Jecrogse) |
Interest axponse Ps. 299683 Ps. 275497 Ps. 24,188
Restatement of Investrment units {("UDIs") 44725 48,646 - (1.921)
Interest income (166.365) (277.,380) 111,015
Forsign axchangs loss (gain)-net 479,467 (124,239) 603,706
Foreign eoxxchange loss-hedged (498,573) - (498,573)
Foreign exchange loss from forward contracts - 48,054 (48,054)
Loss from monetary position - net T2
Pa. 218328 P 520 P> ISR

Integral cost of financing increased to P5.216,358 thousand during the second quarier
of 2002 from Ps.45,920 thousand during 2001’s comparable pesiod. The increase of
Ps.170,438 thousand refiects: (a) a Ps.603,706 thousand increase in nst foreign
exchange loss, which was primarily due to the 10.4% depreciation of the Maexican peso
as compared to the U.S. dollar during the three months ended June 30, 2002 versus
the 4.4% appreciation of the Mexican peso as compared to the L).S. dolftar during the
three months ended June 30, 2001; (b) & Ps.111,015 thousand decrease in interest
income, as a result of a reduction in interest rates during the three months ended June
30, 2002 as compared to the three months ended June 30, 2001, as well as a lower
gverage amount of temporery lnvestments during the second quarter of 2002 es
oompared to the second quarter of 2001; and (c) a Ps.24,188 thousand Increase in
Interest expense, primarily as a result of a higher level of debt outstanding during the
second quarter of 2002 as compared to the second quarter of 2001.

Thess incresses were partially offset by (a) a Ps.498,573 thousand net foreign
exchange loss charged to other comprehensive loss in stockholders' equity and
Incurred in the three months ended June 30, 2002 in connection with the Company’s
fongterm U.S. dollar debt securities maturing in 2011 and 2032, which exchange
exposure Is being hedged by the Company’s net U.S. doilar investment in Univision
beginning March 1, 2002; (b) a Ps.48,054 thousand decrease In loss attributable to
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SECOND QUARTER 2002

GRUPO TELEVISA, S.A.

Restructuring and
Non-recurring Charges

Other Expense-Net

Income Taxes

Equity In Losses of
Affiliates

outstanding foreign exchange contracts during the three months ended June 30, 2001,
which were settied in the fourth quarter of 2001; (c) a P5.19,921 thousand decrease in
loss from monetary position, primarily as a result of a lower net asset monetary
position during the second quarter of 2002 as compared to the second quarter of 2001;
and (d) a marginal decrease of Ps.1,921 thousand in the restatement of the Company’s
UDI denominated debt.

Restructuring and non-recwting charges amounted o Ps. 372,244 thousand in the
second quarter of 2002. These charges principally relate 1o the writeoff of exclusive
rights letters for soccer players, as well as personne! layoffs in our Television
Broadcasting and Cable Television segments. Additionally, during the second quarter of
2002, we recorded an non-fecurring charge for an aggregate amount of Ps.153,154
thousand, which relates to the drawdown by DirecTV under a letter of credit that we
posted in connection with certain arrangements with DirecTV related to our rights to
broadcast the World Cup. DirecTV daims that we violated these arrangements and we
are in the process of bringing appropriate proceedings to try to recover the amount
drawn under the letter of credit. No assurances can be given as to how this dispute will
be resolved.

Other expensenet amounted to Ps. 255,519 thousand in the second quarter of 2002,
as compared to Ps. 152,529 thousand in 2001's comparable pericd. This increase
reflects an incease in the amortization of goodwill, primarily in connection with the

. acquisition of shares of Univision in December 2001 and April 2002. Other expense-net

for the second quarter of 2002 primarily includes the amortization of goodwill, an
allowance for doubtf! nontrade accounts receivable and expenses for professional
sefvices not related to the daily core operations of our business.

Income fax, assels tax and employees profit sharing amounted to a net tax benefit of
Ps.104,034 thousand for the second quarter of 2002, primarily as a resuit of an annual
decrease in the corporate income tax rate starting in 2003 and continuing through 2005
when the corporate rate is 32%, and applicable to Mexican companies in accordance
with the new Mexican Income Tax Law sffective January 1, 2002. This rate decrease
changed the estimate for the Company’s deferred income tax liability as of January 1,
2002, and the Impact of such change was recognized by the Company mn the deferred
income tax proviston for the second quarter of 2002.

Equity in losses of affiliates increased to a loss of Ps.276,160 thousand in the second
quarter of 2002 from a loss of Ps.158,388 thousand in 2001’s comparable period. The

.increase of Ps.117,772 thousand, of 74.4%, primarily reflects an incresse in the

Company’s equity losses of the DTH joint venture in Mexico (“innova™), as described
below, arxd an increase in the Company’s equity losses of Sky Multi-Country Partners,
the Compary’s DTH joint venture with interests in Colombla, Chile and Argentina.

During 2001 and the first half of 2002, the Company’s investment in innova represented
a net liability position on the Company’s consolidated balance sheet. This net liability
position represented losses recognized in excess of the Company's capital
contributions and long-term loans 1o Innova, and through the first quarter of 2002 was in
excess of the outstanding longterm debt incured by this joint venture in connection
with @ transponder capital lease being guaranteed by the Company. Because of this
net liability position, the Company discontinued the recognition of additional equity
losses of innova during 2001 and the first quarter of 2002. However, during the second
quarter of 2002, the Company resumed the recognition of equity losses of innova for the
amount of Ps.181,626 thousand to maintain a netl liabllity position of Ps.823,109
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Seconn QUARTER 2002

GRUPO TELEVISA S A.

Discontinued
Operations

Minotity interest

Net income

thousand as of June 30, 2002, which represented the outstanding long-term debt of
Innova in respect to the transponder capital lease, being guaranteed by the Company
as of that date.

During the second quarter of 2002, as a result of the continuing economic crisis in
Argentina, Sky Mulii-Country Partners announced that its wholly-owned subsidiary,
Sky Argentina, will cease cperations in July 2002. We own a 30% interest in Sky Multi-
Country Partners, and News Corp., Globo Comunicacoes ard Liderly Media own a
30%, 30% and 10% interest, respectively.

In Aprit 2002, the Company and Clear Channel, the world's leading producer and
marketer of live entertainment, completed a series of transactions and agreements to
formalize our joint ventures En Vivo in Mexico and Cardenas-Femandez & Associates,
Inc. in the United States, in which each company has a 50% interest in these five
entertainment enterprises. In the case of Mexico, tha Company and Clear Channel
reached an initial agreement to form En Vivo in the third quarter of 2001, when this
venturs started operations; however, a final joint venture agreement was not reached by
the Wwo parties until April 2002, with an additional agreement to extend the partnership
to the U.S. Accordingly, beginning the second quarter of 2002, the Company accounts
for its 50% joint venture investment by applying the equity method to the results of
operations and net assets of En Vivo.

On December 18, 2001, in connection with a series of transactions, the Company
reached an agreement lo sell its Music Recording business 1o Univision in exchange
for consideration of 6,000,000 shares of Univision common stock and warrants to
purchase 100,000 shares of Univision common stock which sxpire in December 2017,
This sale was substantially completed in April 2002. The quoted market price of the
shares of Univision common stock used to value this exchange transaction was
U.S.$38.85 per share, which was based on the average of the closing prices for each of
the trading days during the week of December 17, 2001 through December 21, 2004.
Accordingly, the results of operations of this business through the closing date of the
transaction in April 2002, as well as the gain on disposition of this business segment,
net of related costs, expenses and taxes are reporied as income from discontinued
operalicns in the Company’s consolidated statements of income for all periods
presented. Also, in connection with this exchange transaction, the Company may have
to pay certain adjustments to Univision in connection with an audit of the Music
Recording business by Univision, which is still in process of being resolved by the
parties. While the Company's management does not believe that any of these
adjustments will be material in amount or impact, the Company can give no
assurances in this regard.

The Company's minosity interest was Ps.849 thousand for the second quarter of 2002,
as compared to Ps. 15,852 thousand for 2001’s comparable period. The decrease
primarily reflects a net koss of the Company’s radio business, which is 50% owned by
Grupo Prisa since October 2001, as well as a decrease in the net income of the
Company’s nationwide paging businass, which is 43% owned by a subsidiary of Mobile
Telecommunications Technologies Corp.

In the second quarter of 2002, the Company had a net income of Ps.1,188,321
thousand compared to a net income of Ps. 248,412 thousand in 2001's comparabla
period. The increase of Ps. 937,909 thousand is dus principally to:

» anincreass in operating income of Ps.145,403 thousand;
* anincreass in the net benefit of income taxes of Ps.101,556 thousand;
¢ anincrease in income from discontinued operations of Ps.1,104,679 thousand;
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SECOND QUARTER 2002

GRUPO TELEVISA S.A.

* a reduction in the cumulative loss effect of accounting change of Ps.583 thousand;

and
s a decrease In minority interest of Ps.15,003 thousand.

These vanances wers partially offset by a higher integral cost of financing of Ps.
170,438 thousand; an increase in restructuring and non-recurring charges of Ps. 38,115
thousand; an increase in other expense-net of Ps. 102,990 thousand; and a higher
equity in losses of affillates of Ps. 117,772 thousand.
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SECOND QUARTER 2002 GRUPO TaEvisa SA.

RESULTS BY BUSINESS SEGMENT

The following tables set forth the nst sales, EBITDA and operating income (loss) for each of the Company’s business
segments:

Contribution
Three months ended June 30, to segment
2002 2001 % Change revenues

Neat Salgs

Television Broadcasting Ps. 3,302,768 Ps. 2,919,857 13.1% 62.8%

‘Programming for Pay Television 144,718 123,982 16.7% 2.7%

Programming Licensing 381,949 347,350 4.2% 6.9%

Publishing 428,512 427,933  (0.3%) 8.1%

Publishing Distribution 371,134 227,080 63.4% 7.1%

Cable Television 286,018 258,170 10.8% © 5.4%

Radio 44,138 67,873 {35.0%) 0.8%

Other Businesses 324786  __375107 (134%) __62%

Segmant Revenues 5,262,021 4,747,352 10.8% —1000%

Intersegment Operations ! 75,172) (87,887 -

Disposed Operations® - 50,185 -

Consolidated Revenues Ps. 5|186|849 Ps. 4!709!660 10.1%

Three Months Ended June 30,
2002 ._Margin 2001 Margin % Change

EBIIDA
Television Broadcasting Ps. 1,288,701 39.0% Ps. 1,095,980 37.5% 17.6%
Programming for Pay Television 17,285 11.9% 20,452 18.5% (15.6%)
Programming Licensing 67,532 18.7% 74,954 21.6% (9.9%)
Publishing 92,304 21.6% 98,385 23.0% (6.2%)
Publishing Distribution 15,168 4.1% 10,849 4.8% 39.8%
Cable Telavision 72,247 25.3% 73,057 28.3% (1.1%)
Radio (11,298) (25.6%) 5,933 8.7% -
Other Businesses (68,238) {21.0%) (67,381) {18.0%) -
Corporate expanses —{42.180)  (0.9%) —{45.108), (1.0%) -
Segmsnt EBITDA 1,428,494 27.1% 1,267,031 28.7% 12.7%
Disposed Oper‘ationsz — - 10.6968 - -
Consolidated EBITDA Ps.__1,428 484 27.5% Ps. _i217.727 27.1% 11.8%

1

R operations: For sagment reporing purposes, intersegment operations are inciuded in sach of the segment operations,
Disposed operations primerity reflects the resutts of operations of Merkats) and programming costs rekated to ECO.

¢
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GRUPO TELEVISA SA.

Three Months Ended June 30,

2002 Margin 2001 Margin % Change
Qparating Income (Loss) ‘
Television Broadcasting Ps. 1,072,378 325%  Ps. 884,049 30.3% 21.3%
Programming for Pay Television 7,001 4.8% 11,100 9.0% (36.9%)
Programming Licensing 65,372 18.1% 71,517 20.6% (8.6%)
Pubtishing 85,742 20.1% B7,685 20.5% (2.2%)
Publishing Distribution 11,088 3.0% 7.793 34% 42.3%
Cable Television 39,655 13.9% 49,409 19.1% (19.7%)
Radio (15,387)  (34.9%) (557) (0.8%) -
Other Businesses {131.041) (40.3%) {130,350) (34.8%) -
Corporate expenses (45,187) (0.9%) (45,198) {1.0%) -
Segment Operating Income 1,089,619 20.7% 935,448 19.7% 16.5%
Disposed Operations’ . . 8768 . .
Consolidated Operating Income Ps. 1,089,619 21.0% Ps. 844,218 20.0% 154%

' Disposed operations primartly reflects the resutts of operations of Merkatsi and programming costs retated to ECO.

Television Broadcasting

Programming for
Pay Telavision

Programming Licensing

The increase in Television Broadcasting sales of 13.1% is attributable to the presence
of advertising revenuss related to advertising time sold in connection with the 2002
Korea-Japan World Cup, representing Ps. 353,000 thousand for the second quarier of
2002. Without the World Cup, Television Broadcasting sales would have increased by
1.0% in the second quarter of 2002 as ®mpared to the same period of last year,
reflecting a marginal recovery of the advertising market from last yeer.

Television Broadcasting operating income Increased 21.3% as a result of higher sales.
This increase was partially offset by costs related to the transmission of the 2002
Korea-Japan Word Cup, the production of reality television shows and a higher
provision for doubtful trade accounts. Excluding the effect of the advertising revenues
and costs related to the World Cup, operating income would have increased by 0.6% In
the second quarter of 2002 as compared with the same period of last year.

The increase in Programming for Pay Television sales of 16.7% i the second quarter of
2002 as compared with the same period of last year was due to higher revenues from
signals sold to pay televislon systems in Mexico.

Programming for Pay Television operating income decreased by Ps.4,099 thousand in
the second quarter of 2002 as compared to the second quarter of 2001 due to higher
signal costs, selling expenses and a higher provision for doubtfu! trade accounts related
to Latin America.

The increase In Programming Licensing sales of 4.2% was cdue primarily to the
translation effect on foreign currency denominated sales of Ps.8,097 thousand, as well
as higher revenues from programming exports to Asla. Without this effect,
Progremming Licensing sales Increased 1.8%. Royalties paid to the Company by
Unlvision under the Univision Program Licensing Agreement iemained flat compared to
the same quarter of last year.

Programming Licensing operating income decreased Ps. 6,145 thousand, reflecting

higher selling expenses due to a higher provision for doubtful trade accounts in Latin
America.
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GRUPO TELEVISA, S.A.

Publishing

Publlshing Distribution

Cabls Television

" Radlo

Publishing sales slightly decreased 0.3% to Ps. 426,512 thousand in the second
quarter of 2002 from Ps. 427,933 thousand in 2001’s comparable period due to the
lower sales of magazines sold in the domestic and intemational markets as well as a
reduction in the number of advertising pages sold in the intemationa) market. This
decrease was partially offset by a positive translation effect on foreign currency
denominated sales, representing Ps. 22,944 thousand.

Publishing operating income decreased by 2.2% in the sscond quarter of 2002 as
compared with the same period of last year. This decreass reflects lower sales and
higher seliing expenses.

In April 2002, the Company acquired an additiorral 50% stake in Publishing Distribution
companies in Chile and Argentina, which were 50% owned by the Company before the
acquisition. Accordingly, beginning May 2002, these businesses became wholly-owned
subsidiaries of the Company and their results of operations from that date are presented
on a oconsotidated basis in the Company’s consolidated statememt of income. For
additiona) Information see “Acquisition of Publishing Distribution Businesses in Chile and
Argentina.”

The Increasa in Publishing Distribution sales of 63.4% to Ps. 371,134 thousand in the
second quarter of 2002 as compared with Ps. 227,080 thousand in 2001's comparable
period, reflects the acquisition of the distribution centers mentioned above, as well as

_higher magazine sales in the intemationat market and the positive translation effect on

foreign currancy denominated sales representing Ps. 14,704 thousand.

" Publishing Distribution operating income increased 42.3% in the second quarter of

2002 as compared with 2001's comparable period primarily as a result of the
acquisition of the Chilean and Argentinean distribution ceniers mentioned above.

Cable Television sales increased 10.8% in the second quarter of 2002 as compared to

" the second quarter of last year. Basic subscribers totaled 437,000 and digitat

subscribers 74,000 at the end of the second quarter of 2002.

Cable Television operating income decreased 19.7% year over year due lo higher signal
costs partially offset by higher sales related to the transmission of the World Cup.

In July 2002, Cablevisién announced a cost containment program, which involved the
reduction of costs and expenses in areas across the entire subsidiary. In connection
with this cost containment program, Cablevisién anticipates savings of Ps.14.0 milion
on an annualized basis, which will enable the subsidiary to achleve higher cash flow
and operating margins,

Radio sales decreased 35.0% in the second quarter of 2002 as compared to the
second quarter of 2001 due to a decline In advertising time scid, reflecting the difficult
sconomic envirenment that 1s adversely affecting the Meaxican radic Industry as wel) as
lower ratings obtalned by our stations. In May 2002, In accordance with our business
pian we started a review of our Radio costs and expenses. As a resuit we will reduce
headcount by approximately 250 employses in this division.

Redio opersting loss increased by Ps. 14,830 thousand in the second quarter of 2002
as compared with the same period of last year reflecting the strong reduction in
revenues.

-
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GruPo TeLEwviss, SA

Other Businesses

The decrease In Cther Businesses salas of 13.4% In the second quarter of 2002 as
compared with the sama period of last year was primarily due to lower sales in
EsMas.com, as well as in the nationwide paging, distribution of feature film productions
and dubbing businesses. This decrease was partially offset by higher revenues related
to sporting events.

Other Businesses operating loss Increased marginally by Ps. €31 thousand in the

second quarter of 2002 as compared with the same period last year due primarily to a
reduction in sales, partially offset by lower cost of sales and operating expenses.

10
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DIRECT TO HOME SATELLITE SERVICES

Sky The Company’s Direct to Home Satellite Service ("DTH") continves to dominate the
Meaxican market under highly competitive conditions. During the second quartsr of
2002, Innova's gross active subscrber base experienced a net decrsase of
approximately 6,000 subscribers as compared to the first quarter of this year, due to
fewer subscriber additions resulting from the slowdown of the Mexican economy, the
continued negative impact of the new 10% tax on telecommunications services, and
the increase in cancellations assoclated with the repointing of satellite dishes and the
lack of the 2002 Korea~Japan World Cup coverage. The gross active subscriber base
as of June 30, 2002 represents a total of 685,300 subscribers.

Net revenues for the second quarter increased to Ps. 919.1 mifion, or 12.3%, as
compared to the same period last year. This increase was primarily due to the positive
effect of an increase In prices for innova's services and Innova'’s campaigns to improve
the quallty of the active subscriber base and rate of collections. Cost of services and '
sales decreased by Ps. 23.3 milion, or 8.0%, to Ps. 271.5 million for the second
quarter of 2002 as compared to the same period of last year. This decrease was due
primarily to lower subscriber acquisition costs as a result of fewer new additions along
with other cost reductions. Total expenses of Ps. 373.7 million for the second quarter
of 2002 ircreased by Ps. 56.0 million, or 17.6%, as compared to the same period of
2001, mainly due to higher marketing expenses and free special events offered to
subscribers. EBITDA of Ps. 273.9 million for the second quarter of 2002 improved by
Ps. 68.2 million, or 33.2%, as compared to the same period of 2001 due to higher
revenues and lower cost of services and sales, which was partiaily offset by higher
operaling expenses. EBITDA margin increasad 20% from 25% in the second quarter of
2001 to 30% in the second quarter of 2002. EBIT improved by Ps.42.9 million to Ps.
38.3 million in the second quarter of 2002 from a loss of Ps. 4.6 million for the second
quarter of 2001. As a result, EBIT margin substantially increased from minus 1% for
the second quarter of 2001 to a positive 4% for the second quarter of 2002.
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OTHER RELATED INFORMATION

Acquisttion of
Publishing Distribution
Businesses in

Chile and Argentina

Capfital Expenditures,
Acquisitions and
Investments

‘Television Ratings
and Audlence share

In April 2002, the Company acquired an additional 50% stake in Publishing Distribution
companies in Chile axd Argentina, which were 50% owned by the Company before the
acquisition, for an aggregate amount of U.S.$ 3.6 million in cash, of which U.S.$3.1
mililon Is related to the acquisition in Chile. Accordingly, beginning May 2002, these
businesses became whoily-owned subsidiaries of the Company and their results of
operations from that date are presented on a consolidated basis In the Company's
consolidated statemant of income. The Company recognized related goodwill as a result
of this acquisition in the amount of Ps, 22,680 thousand resulting from the excess of the
purchase price over the camying value of the net assets of such companies.

In the first half of the year of 2002, the Company invested approximately U.S.$ 81.0
million in property, plant and equipment as capital expenditures for the acquisition of
technical, transmission, computer and transportaton equipment, of which
approximately U.S.$ 12.0 milfion is related to Cablevision.- ‘Additionally, in the same
period of 2002 the Company invested approximately U. s3 28 6 million In Innova and tts

~ Multi-Country DTH venture in South America.

" As of June 30, 2002, the Company’s long-term debt amounted to Ps. 12,873,733 - "~
" ‘thousand, and its current debt was . 1,215,250 thousand, as compared 10 ps

10,864,314 thousand and Ps. 384,735 thousand, respectnvely as of June 30, 2001.

Effective’ March 1, 2002, the Company designated its net investment in shares of
Univision as an effective hedge of both Its U.S.$300 mikion Senior Notes due in 2011 -
and U.S.$ 300 million Senlor Notes due In 2032. Consequently, beginning March 1,
2002, any foreign exchange gain or loss atiributable to this U.S. doliar long-term debt

" will be credited or charged directly to equity (other comprehensive lass+foreign currency

translation), as being hedged by the Company’s net investment in shares of Univision.

Natlonal urban ratings and audience share data produced by IBOPE certify that
Television Broadcasting ratings and audience share substantially increased in the
second quarter of 2002 as compared to the first quarter of 2002. During the second
quarter of 2002, total Televisa audience share increased to 76.1% in prime time; 75.6%
in 16.00 to 23:00 hrs. and 76.9% in sign-on to sign-off.

During the 2002 Korea~Japan World Cup, Televisa achioved a 70% audience share,
reflecting our dominant position in broadcasting major sporting events. Our program in
prime-time “La Jugada del Mundial” was the most watched sports program in Mexico
during the World Cup, achieving the highest number of sports viewers during the event.
During the transmission of the gemes played by the Mexican Nationa) Soccer team,
viewers rated Televisa as the number one option, gamering 60% more viewers than the
competition, due to the popularity of our experienced commentaters.

C




SECOND QUARTER 2002

‘GrUPO TELEVISA S.A.

Outlook for 2002

in the second quarter of 2002, we aired 92% of the 200 most poputar programs.
Channe! 2 continues to be the leader in Mexican Television largely due to the success
of the following telenovelas: "Salomé,” "Entre el Amor y el Odio,” *El Juego de la Vida"
and "Cémplices al Rescale.” From March 3 10 June 16, 2002, Televisa launched the
first ever reality television show in Mexico. “Big Brother” positioned itself a one of the
most poputar shows In the allimportant 18-34 ysar demographic during s three
months on the air. In the final episods, it maintained an audience share of 56.1% during
4 hours of transmission.

Al this time, we are projecting that for the third quarter of 2002, Television Broadcasting
revenueswiﬂhmasehherangaofz%toaxeompamdblastyear,basedonthe
slight improvement in the advertising market.

We expect costs to be marginally stable in 2002 compared with last year, excluding
costs and expenses associated with the World Cup.
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SECOND QUARTER 2002 GRUPO TELEVISA, SA.

Grupo Televisa SA., is the largest media company in the Spanishspeaking world, and -a major player in the

Imtemational entertainment business. It has interests in television production and broadcasting, programming for pay

television, intemational distribution of television programming, directio-home satelite services, publishing and
publishing distribution, cable television, radio production and broadcasting, professional sports and show business
promotions, paging services, feamreﬁlmprodueﬁmandcﬁsm’buﬁon,wbbhg and the operation of a horizontal
Inmtemet portal. Grupo Televisa also has an unconsolidated equity stake in Univision, the leading Spanishanguape
television company in the United States.

This press release contains forward-looking statements regarding the Company’s results and prospects. Actual
rasults could differ materially from these statements. The forward-looking statements in this press release shoud be
read in conjunction with the factors described in "ltem 1. Description of Business - Cautionary Statement” in the
Company’s Annual Report on Form 20-F, which, among others, could cause actual results to differ materially for
those contained in forwardHooking statements made in this press relsase and in oral statements made by
authorized officers of the Company. Readers are cautioned not to place undue rellance on these forward-looking
statements, which speak only as of their dates. The Company undertakes no obligation to publicly update or revise
any forward-Hooking statements, whether as a result of new information, future events or ctherwise.

(Please see attached tables for financial ifformation and ratings data)

s

Contacts:

In Mexico: - : In U.S. & Europe:
Alberto Islas A Adam Miller / Robert Malin

- Grupo Televisa, SA. x The Abemathy MacGregor Greup
Av. Vasco de Quiroga No. 2000 , 501 Madison Avenue
Colonla Santa Fe New York, NY 10022
01210 México, D.F. ‘ (212) 371-5899
{5255) 5261-2000 ' v
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SECOND QUARTER 2002

GRUPO TELEVISA, SA.

GRUPO TELEVISA, S. A.
CONSOLIDATED BALANCE SHEETS AS OF JUNE 30, 2002 AND DECEMBER 31, 2001
(Thousands of Mexican pesos In purchasing power as of June 30, 2002)

ASSETS

Current:
Available:
Cash
Temporary investments

Trade notes and accounts receivable-nat
Other accounts and notes receivable-net
Due from affiliated companies-net
Transmission rights, programs,

films and production talent advances
Inventories
Other current assets
Current assets of discontinued operations

Total current assets

Transmission rights, programs and films
Investments

Property, plant and equipment-net
Goodwill and trademarks-net

Deferred costs-net

Other assets

Non-current assets of discontinued oparations
To*al assets

June 30, December 31,
2002 2001
{Unaudhted) {Audited) _

Ps. 444,162 Ps. 498,474
§.247.547 2274702
6,691,709 5,773,176
4,357,153 8,999,695
1,180,215 924,973
406,074 422,612
4,255,025 4,158,162
548,057 546,531
607,969 585,872

- 708,468
18,044,202 22,119,490
3,928,728 3,628,026
2,451,216 4,110,656
13,697,327 13,259,994
7,661,523 2,964,855
2,635,415 2,725,079
466,690 670,768
0 39.650.

Ps. 48885101 Ps. 49418618
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SeconD QUARTER 2002

GRrRUPO TELEVISA SA

GRUPO TELEVISA, S. A
CONSOLIDATED BALANCE SHEETS AS OF JUNE 30, 2002 AND DECEMBER 31, 2001
(Thousands of Mexican pesos In purchasing power as of June 30, 2002)

LIABILITIES

Current:
Current portion of long-term debt
Trade accounts payabis

Taxes payable
Accrued interest

Other accrued liabilities
Current liabilities of discontinued operations
Total current liabllities
Long-term:
Long-term debt
Other fong-term fiabilities
Total long-term liabilities
Deferred credits:
Customer deposits and advances -
Other fiabilities: ‘.
Defsrred taxes
Pension plans and seniority premiums

Total liabilities
STOCKHOLDERS' EQUITY

Contributed capital:

Capital stock, no par value:
Authorized and issued
Repurchased
Outstanding

Additional paid-in capital

Eamed capital:
Legal reserve
Reserve for repurchase of shares
Unappropiated eamings
Accumulated other comprehensive loss
Net income for the period

Total majority interest
Minority interest
Total stockholders” equity
Total fiabiliies and stockholders’” equity

18

June 30, December 31,
2002 2001
. (Unaudtited) {Audited)

Ps. 1,215,250 Ps. 343,616
2,330,740 2,147,352
304,972 277,490
284,007 213,703
920,725 513,044

- 174,604
—065.094 —3.600809
12,873,733 13,157,178
£38,891 468 448
13,512,624 13,625,626
7,023,565 11,085 262
1,823,443 1,777,667
48,390 38,331
1,869,833 1,815,998
27,474,716 30,198,695
7,392,799 7,392,799
e 021805}

7,161,184 7,181,194
209784 209,784
7,370,978 7,370,878
1,149,672 1,080,617
5,356,708 5,358,706
9,930,572 8,618,542
(4,687,697) (5,587,593)
1,253,533 1,381,085

1 7 10,849 357
20,373,764 18,220,335
1,039,621 1,001,488
21,413,385 19,221,823

Ps___48885101

Ps. 49418518




SECOND QUARTER 2002

GRUPO TELEVISA S.A.

GRUPO TELEVISA, 8. A

CONSOLIDATED STATEMENTS OF INCOME FOR THE THREE AND SIX MONTHS

ENDED JUNE 30, 2002 AKD 2001

{Thousands of Maxican pesos In purchasing power as of June 30, 2002)

Three months endad Juns 30, Sbx months ended June 30,
2002 2001 2012 2001
e {Unaudted) _ __ (Uneudied) ___ (Unoudted) ___ (Unaudied)
Nel sales Ps. 5186848 Ps. 4,709,660 Ps 9588223 Ps. 9,182,400
Cost of sales 3,020,263 2,741,948 5857,171 5461473
Gross proft 2,168,588 1,967,712 3931052 3720027
Operating expenses:
Seling 403,209 354,754 754,155 724,179
Administrative 334,883 335.23 660,812 €97,126
. 738092 889,885 1,414,767 1,421,305
EBITOA" 1,428,494 1271727 2,516,285 2299622
Depreciation and amortization 3388675 333,511 884,081 675,765
Operating Incoms 1,088.619 944,319. 1,832,224 1623857
Integrat cost of financing:
Interest axpense 209,683 275497 551,921 582,433
Restatement of Investment Units ("UDis™) 44,725 48,6846 80,664 1,011
" Interest income ' (168,365) (277.380) (309,258) (548.286)
Foreign exchange loss (gain).- net A79,467 (76.185) 379,139 (31,308)
Foreign exchange ioés hedged (498,573) - (473,938) -
Loss from monstary posifion - net 57,421 77,342 132,756 169
216,358 45 920 381,294 243,100
Restruchuring and non-recurting charges 312244 334,129 470,814 420,035
Other expense-net 255519 152,529 408,121 301,009
Income before taxes 245498 411,838 503,905 859,713
Income tax and assets tax - current 219,734 61,349 492 588 350,238
Employees’ profit sharing - current 7,208 11,154 14,637 17424
Deferred income taxes (330,976) (74981} _{495582) {136,209)
(104,034) {2478) 11,841 231,453
income before equity in results
of afffiates, Gscontinued operations,
cumuiative effect of eccounting change
8nd minority interest 349,532 414,118 582,354 428,260
Equity in losses of affiates -net (276,160) (158,388) (374,552) (223,549)
Incomns from discontinued operations -net 1,113,768 9,119 1,058,010 21,048
Curmiative loss effect of acoounting change -net - (583) - (71.853)
Minorfty interest (849) (15,852} (12279) 37
Net income Ps. 1186321 Ps 248412 Pa 1 533 Ps. 115,851

—le—— TR

(") EBITDA is defined as operating income befora depraciation and amortization.
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SECOND QUARTER 2002 ' Grupo TELEVISA S.A.

GRUPO TELEVISA, S. A

NATIONAL URBAN RATINGS AND AUDIENCE SHARE FOR 2Q, 3Q AND 4Q 2001, AND 1Q AND 2Q 2002
(SIGN-ON TO SIGN -OFF - 6:00 AM TO MIDNIGHT) " MONDAY TO SUNDAY

Apr May Jn M Au Sep Oct Nov Dec 2001 Jan Feb Mar 1Q Apr May Jun 2Q

9
Channel2 .
Rating 122 120 114 198 114 12T 12T 121 108 921 129 123 1.6 122 122 420 123 122
Share (%) 318 324 314 3O 308 33 37 308 205 s 312 325 308 321 324 I N4 e
Total Televiss (2)
Rating 223 2712 A8 75 206 27.8 288 284 283 278 202 204 283 282 207 M1 284 207
Share(%) 741 737 T24 T2 TS T2 T T20 720 730 70 742 750 T4V T85 TR0 et TN

NATIONAL URBAN RATINGS AND AUDIENCE SHARE FOR 2Q, 3Q AND 4Q 2001, AND 1Q AND 2Q 2002
(4:00 PM TO 11:00PM) " MONDAY TO SUNDAY

Apr Mey Jmn M Au Sep Oct Nov Dec 2001 Jan Feb Mar 1Q Apr May Jun 2Q

9
Channel 2
Rating 183 981 979 177 174 175 190 185 188 183 200 189 173 BT 178 182 183 180
Share (%) 338 233 324 224 ¥ 313 329 23 M1 33 30 M2 M4 NS R2 ne oy NS
Tots! Telsvisa (2} C o i ’ ' '
Rating 392 M2 M4 N7 386 381 308 303 307 3N 409 6 304 399 09 4HE WY 07
Share(%) 713 714 638 709 OT.0. 632 €38 BL7 890 TO.8 703 7v® 723 T8 TAS TE8 752 786

NATIONAL URBAN RATINGS AND AUDIENCE SHARE FOR 2Q, 3Q AND 4Q 2001, AND 1Q AND 2Q 2002
(TELEVISA PRIME-TIMB-7:00 PM TO 14:00P.M.) '™ MONDAY TO FRIDAY

Apr May Jun & Au Sep Oct Nov Dec 2001 Jan Feb Mar 1Q Apr Msy Jun 2Q
g -

Channel 2 .
Rating 219 220 08 N2 M8 234 208 227 200 229 M8 AT 214 234 NS N8 2190 fa R4
Shlfl(%) 386 373 M9 M4 3535 01 60 32 344 302 3V.2 M 4 IBI M9 352 367 34
Total Televisa (2)
Rating 4T A3 48 431 M2 440 44 430 DT A48 449 449 480 449
Shan(%) 7T Tap €87 Ta3 477 679 673 €53 €32 V04 £5.9 808 T13 890

79 4383 M«

4.8 \
T3S TIH 704 789

NOTES:

1) National urban ratings and  audisnce share are certified by IBOPE and are basad upon EBOPES nationa) surveys, which are calculated,
seven days a week, in Maxico City, Guadaiajara, Montermay and 24 cther cities with a population over 400,000, "Ratings” for a period
refars o the number of television sats tuned into B television channel a3 a parcentage of the total number of afl television households and
“gudience shars” means the number of teievision sets tuned into the Company’s programs ss a percentiage of the number of househoids
watching conventional over-the-air tslevision during that period, w ihout regard to the number of viewers,

2) "Total Televisa® Includes the Company’s four networks es well as all local affilatas (iIncluding affiiates of Channel 4, most of which
recaive only a portion of their dally programming from Channel 4). Prograsmming on affiiates of Channel 4 are genaraly broadcast in 10 of
the 26 cities other than Mexico Clty that are covered by national surveys, and programming on Channel 9 affilates are broadcast in 22 of
such citiss.

3) “Televisa Prime Time" is the tme during which the Company generally charges its highest rates.
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SIGNATURE

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has
duly caused this report to be signed on its behalf by the undersigned, thereunto duly
authorized.

GRUPO TELEVISA, S.A.
(Registrant)

Dated: July 25, 2002 By /s/ Jorge Lutteroth Echegoyen
Name: Jorge Lutteroth Echegoyen
- Title:  Controller, Vice-President




